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a global snapshot of 2024.
key figures

v © &%k
#1 39 41,400

gIabRaI Ieagler n markets corporate
services employees

o0l aa

€ 24,122 260,300

revenue in number of permanent
millions placements (incl. RPO)

A n

i)

50%

women in
management positions

(18

570,300

number of talent
working on daily basis

randstad hungary corporate presentation 2024 | 3



the Nol. market player in recruitment*

Miskolc

Debrecen®"*

Tatabanya

6,5 billion
2024
revenue

1094

candidates placed
in 2024

5

locations
in Hungary

425

invoiced clients
in 2024

157

average corporate
employees in 2024

*Budapest Business Journal, Book of Lists 2024.
**all data as of year end 2024.
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we support our talents and clients at all levels.

e

randstad

® permanent recruitment ® recruitment process outsourcing ® executive search
® temporary staffing ® outplacement ® cross-border recruitment
® payroll outsourcing ® salary surveys

nE randstad
professional

office & administrative support
business services

finance & accounting

HR & legal

sales & marketing

retail

life sciences

engineering

real estate & construction
logistics

® industrial unskilled work
® industrial skilled work
® call & contact centers

software development
advisory services

IT management

cloud & infrastructure
customer experience

data & analytics

digital product engineering

our specialisations

randstad hungary corporate presentation 2024 | 5



hr trends 2025

(corporate plans)

hungary
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partner for talent.




summary.

The Randstad 2025 HR Trends report presents data gathered
from Hungarian companies operating in a variety of industries.

The most represented sectors are industrial-manufacturing and
services, together covering 41% of the sample.

Organizations employing more than 500 people represent 34% of
the sample.

More than half of the respondents work as a HR manager and
29% as a company leader or director.

87% of the respondents are involved in the recruitment process,
having either a decisional or recommending role.

67% of the respondents are from Central Hungary.

For the research, analysis and design of this report, Randstad
partners with Evalueserve, a global market research and analytics
firm (www.evalueserve.com).

A n

Sensitivity: Public

respondent profile.
by sector.

395 respondents from various industries, see below:

respondent

percentage .

industrial-manufacturing
services

power & utilities 1% 4
other 6% 23

© randstad | 7



expected business evolution.

As opposed to last year, when 45% of the
respondents believed their net sales would
increase, this year the companies are slightly
more optimistic, with 50% of them expecting
an increase.

revenue increase

revenue stable

9% think their (

company’s net sales
W 0% will decrease this year, \
compared to last year V4

revenue decrease 2%
when 12% believed /
SO.

-]r- the percentages do not add up to 100%, as those who selected ‘I don’t know” are not displayed on the slide. © randstad | 8
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expected net sales evolution in 2025.

FMCG (28)

HORECA (14)

retail (21)

transport-logistics (12)

life sciences (16) 31%

finance (11) 36%

.
e 2 e

real estate / construction (26) 35%
automotive (24) 33%

5520

[ stable gy decrease 1 don't know
© randstad | 9




attracting talent.




hiring plans for 2025.

plans to change headcount in the first half of 2025
results in 2024 and 2025.

In 2022, 890/0 of

the respondents were
planning to increase
headcount, which
significantly decreased

to 34% by 2023.

increase
no change

decrease

no headcount changes planned,
but temporarily will not replace those who leave

number of temporary open number of permanent open

positions positions

1-4 3% 1-4 4%

5-15 3% 5-15 8%

20-50 3% 20-50 7%

>50 1% >50 4%
-]f- © randstad | 11
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hiring intentions by job types.

increasing demand mainly in production, sales, logistics profiles, while in IT significantly decreasing.

2024

production 26%
0

engineering E 349%
@ 0

sales 22%
IT/technology ) 40%
0

2
logistics B 23% 21%

back office/administrative support

24%
accounting/finance

28%
operations

22%
procurement

19%
customer service/aftersales services

21%
HR/training/development

/ g/ p 16%

legal

4%

digital marketin
: d 12%

traditional marketing/communications -
0

other

13%

BE 2025 | deviation vs. 2024 © randstad | 12



recruitment intentions by industry in 2025

IT & telecorn (29) 52%
355 (26) 48%

retail (21) 38%

HORECA (14) 36% 50%

—— 3%

transport-logistics (12) 33% 42% 8%

real estate / construction (26) 31% 19%
D 2K
industrial-manufacturing (123) 29% 47%

FMOG (26) 2k

fnance (11 9% 9%

life sciences (16) 6% 88% 6%

increase [ no change [ no changes, but temporarily will not replace those who leave decrease

© randstad | 13




difficulty to hire matrix.

most companies expect difficulties to hire in engineering, IT and production departments.

hiring difficulties

A n

low need
high hiring difficulties

IT/technology *

Q

traditional marketing/*
communica'“ns customer *

ccou@g/finance *
. . sales AM
service/aftersales services . W

high need
. . high hiring difficulties
engineering *

production *

Ie’ * \ . . operations * .
. prod urement* logistics *

HR/training/development % .

digital marketin
g J * back office/administrative *
low need support
low hiring difficulties

hiring intentions

arrows represent the increase/decrease of the difficulty to hire compared to 2024.

high need
low hiring difficulties

© randstad | 14



salary evolution.




salary increase plans do not meet the expectations.

employees’ expectations are higher than the salary increase the employers intend to offer in 2025.

salaries increase planned vs wanted. In order to attract and retain talent, 61% of the
. employers are willing to compensate by paying with
5% about 6%—-10% more in 2025.
61%
0 17% 0 . . .
'- 16% 5% According to a Randstad Hungary social media poll*,
12%

0, 0
8% e’ 0% 1-7% 0% I this does not correspond to what the employees
L/

27%

R

expect and think is realistic in the current market
situation.

-24% The biggest gap between what the companies are
offering and what the employees are asking for is in
-49% the >20% salary increase range, that was selected by
45% of the employees, and none of the employers.

*N=425, Facebook & Linkedin

1%-5% 6%-10% 11%-15% 16%-20% >20%

W companies pggemployees gap

-]f- © randstad | 16
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allocation of salary increases by industry in 2025.

automotive (24)
services (38)

life sciences (16)
retail (21)
HORECA (14)

BSS (26)

IT & telecom (29)

real estate / construction (26)
industrial-manufacturing (123)

transport-logistics (12)

e 0 e

FMCG (28)

1-5% @B 6-10% @@ 11-15% @@ 16-20% the same
© randstad | 17




employer brand
research 2025

(what employees want)




the sample.

34 markets surveyed covering more than 75% of the
global economy.

®
0000000000060 00000 & S00
2090080000008 00000000 S0
0000000000000 8000008 00
L T T T T T e @

(JI111l1] [ 11

(1]
900008080060

[ 11 ] [ 1]

11
® 90868 & 20000

L111] 000000000000 (111]
e 000000000000 00
L 1] 0000000000000 00000
9000000000000 00000
0000000000000 00000
9000000800000 000
9000000000000 00
9000000000000
90005008600 06060
0000000000
(111 IXI111]
L1111 1] [ ]
[ 1 1] L ]
® 00
e o0 &0
seves o
(1]
L1 (I111]
[ 090000060
] 090000000
(J1Z1111)
o000
90008088
900000
L1 1
(111
a0 0®
aee
(31
o0
L ]
.
.
.
L ]
argentina chile
australia china
austria czech republic
belgium france
brazil germany
canada greece
denmark hong kong
SAR

A n

.
oo Ty °
® 'y oo
o eoe
.0 .
.
°
®
o0 L 13
L 1] (11
(111 1173
(111
® .
® .
(1111 ] 0
o0 . 44
(1111113 11 [ 1] [
009000000 (3. o [ L1
L 1] 20000006 e POOe [ ]
L 1] L 1] [ 11 ] 0000000000000 &0
20900000000 G000
0900008000 L ]
209090000000
29000000
00000000000
o0 o000 00000 [ ]
L] cee  eees L3
] e o
H ® oo
. oo
.
e _oee e
o0 oo ssee
o o °°°°
® eee o
L 1] (l12X11]
0 20000000
L 1] 0000000000
® 9000000009
0000000000
0000000000
[ 1] (111 1] [
(11] [ 1]
L 1 ] [ 1]
® [ ]
L 1]
hungary the spain
india netherlands sweden
italy new zealand switzerland
japan norway united
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worldwide.

hungary.

170.000

respondents

7291

respondents

6084

companies surveyed.

282

companies surveyed

sample
e aged 18 to 64

e representative on gender
e overrepresentation of age 25 —

44

e comprised of students, employed and

unemployed workforce

fieldwork

¢ online interviews
e january 2025

length of interview
e 14 minutes

l 19



sector
attractiveness.




top performing sectors in hungary in 2025
by awareness and attractiveness.

a
‘q:) high * T
0 ®
BSS
B oV
(E life sciencesmmotive
= services
© * industrial-manutfacturing
o (&
A FNCG ofp
transport-logistics *
Horecadp &
construction & property * power & utilities *
low
low

> dwareness

i

retail o

high



key drivers.

© randstad | 22




what potential employees want
the 5 most important drivers when choosing an employer.

The ideal employer profile in hungary has remained consistent over the past three years.

However, job security has surpassed work-life balance after marginally declining last year. Attractive salary
and benefits, a positive work environment, and financial health are the top three factors, showcasing the
importance of functional and emotional aspects. It is interesting to note how sensitively employees are

responding to economic and labor market realities and how they continue to consider job security even more
important than in the previous year.

2025 2024 2023

attractive salary & benefits
pleasant work atmosphere

financially healthy

job security
work-life balance

!

how to read the above indexed scores:
150: driver is chosen 50% more often than the average driver to be important
75: driver is chosen 25% less often than the average driver to be important

-][- Q. Thinking about your ideal employer, please pick those elements that this organization should most definitely have? employer brand research 2025 - hungary | 23



profile of an ideal employer
preferences by specializations.

While salary and benefits is the top priority across all specializations, the importance of other
factors varies by role.

While operational and professional roles share similar priorities, digital talent differs—placing greater

importance on work-life balance and job security while prioritizing remote work over a pleasant work
atmosphere.

operational professional digital
(blue collar) (white collar) (IT)
attractive salary & benefits attractive salary & benefits attractive salary & benefits 183
pleasant work atmosphere pleasant work atmosphere work-life balance 167
financially healthy financially healthy job security 160
job security job security financially healthy 147
: ibility t k
work-life balance work-life balance renﬁg::y};:zmol:;ﬂe 144

-][- Q. Thinking about your ideal employer, please pick those elements that this organization should most definitely have? employer brand research 2025 — hungary | 24



key driver importance (finance)

importance of driver: all respondents vs selection

provides attractive salary and benefits
fosters a pleasant work atmosphere

is financially healthy

supports a good work-life balance
offers long-term job security

offers career progression opportunities

[ possibility to work remotely/from home

offers equal opportunities

its physical location is conveniently located
provides good training

has strong management / leadership

offers interesting job content

cares for the environment & gives back to society
offers quality products

uses state of the art technology

has a very good reputation

[l all respondents [l your filtered target group

ﬂ[- year 2025

filters finance

view your entire data selection details in the description

19-09-2025

2



job switching
behaviour
in focus.




job switching behaviour in Hungary

has had a marginal increase compared to last year, perhaps suggesting a gradual
increase in job switching behaviour.

have changed employer in the last 6 months

40%

0 are planning to

30% i i
e change jobs in the
3 1 /0 first 6 months of
2025

20%

10%

have changed

(0) employer in the last
- 1 7 / 0 6 months
2021 2022 2023 2024 2025

@ changed @ planning to change

Q. Did you change jobs in the last 6 months?

employer brand research 2025 — hunga
Q. Do you plan to change jobs within the next 6 months? ploy gary



operational talent express a higher intention to switch, whereas a larger
proportion of digital talent made a move compared to the stated intentions.

This suggests that job changes in digital roles often occur spontaneously rather than as a planned decision.

operational professional digital

~ ~

have changed jobs in 2 O 0/0 1 6 0/0 2 O 0/0

the last 6 months of
2024

are planning to

change jobs in the 290/0 260/0 1 70/0

first 6 months of
2025

jr Q. Did you change jobs in the last 6 months? emp|0yer brand research 2025 — hungary |
Q. Do you plan to change jobs within the next 6 months?
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search channels (finance)

channels used to find a job

personal connections/referrals
social media

job portals

linkedin

google

company career site

public employment services
job fairs

recruiters (agencies/headhunters)

among job portals

profession.hu
linkedin.com
indeed.com
jobline.hu
jooble.hu

cvonline.hu

I 41.5%
I 509
I  31.8%
I 05 6%
I 15.5%

I 15.8%

I 5.5%

I %

M 31%

0% 10% 20% 30% 40% 50%

I  50.6%
I 10.6%
I 39.5%

I 006%

I 10.4%

Il o5%

0% 25% 50% 75% 100%

-]f- year 2025 filters finance

among social media

facebook
tiktok

snapchat

view your entire data selection details in the description

I 5 1.7%
I 05.0%
I 25 .9%

0% 25% 50% 75% 100%

19-09-2025

3



current motivation in different sectors.

(5) I feel highly motivated and
engaged to do my job as best as | can

Sector: Transportation & Logistics

Sector: Sales & Marketing

Sector: Public Administration, Security & Justice
Sector: ICT

Sector: Hospitality, Recreation & Sports
Sector: Finance

Sector: Engineering & Technology

Sector: Customer Service

Sector: Creative & Linguistic

Sector: Construction

Sector: Cleaning

Sector: Analysis, Research & Quality control

Sector: Agriculture & Gardening

A n

(5

0%

10% 20%

(1) I don't feel motivated and

B4 B3 W2 M1 engagedanymore

I DT s
I s I I

I e o
I 7 22 i B
I v MU
T e
I 7 s I -
I Y s I 2
T S R
e
I s i
— I
I s R
30% 40% 50% 60% 70% 80% 90%

100%




working remotely/from home. (total population)
5-year trend

50%
40.0%
40% 36.7% Al 36.7% 35.5%/
30%
20% :
10% \g;’;\ 6.7% 7.5% 7.0%
= —% 797 —358;
0%
2020 2021 2022 2023 2024 2025 2026

@ yes (only) @ vyes (partly) @ no @ impossible to work remotely @ possible, but employer doesn't allow

_]P[- year 2025 view your entire data selection details in the description ~ 29-04-2025 ! 2



working remotely (finance)

60%

49.0%
50%

44.3%

40.4%
40% 87.8% 36.8%

30%

20%

{—
{—

10%

0%
2020 2021 2022 2023 2024 2025 2026

@ yes (only) @ vyes (partly) @ no @ impossible to work remotely @) possible, but employer doesn't allow

ﬂ[- year 2025 filters finance view your entire data selection details in the description  19-09-2025 4



annual topics:
artificial
intelligence.




artificial intelligence (finance)

to what extent are you using artificial intelligence in your work today?

i use Al every day in my work N 3.4%
i use Al regularly I 7.7%
i use Al every now and then . 33.0%
i have used it only once I S .5%
i have never used Al in my work . 43.6%
don't know B 36
0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%
what do you expect the impact of Al on your job do you expect that Al will have an impact on your job in
satisfaction to be? the next five years, or is this already the case?
@ npositive 10% @® no notatall
@ neutral @ yes. alittle impact
@ negative @] yes, a considerable
impact
@ don't know
@ i expect to lose my

job because of

artificial
intelligence

@ it's already having
an impact
don't know

-]f- year 2025 filters finance view your entire data selection details in the description ~ 19-09-2025






